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Join Us and Enjoy "Whittle's Picks
for the Digital Home!"

Are you enjoying the digita revolution
that is transforming your home? In the
ideal digital home, PCs and consumer
electronic devices are not only protected
against Internet security threats, but
work together to deliver digital media
such as pictures and video and music to
the parts of your home where you want
it. Enabled by innovation's rapid pace,
you can re-invent your lifestyle, waste
lesstime, and have more fun. The possi-
bilities for managing your own digital
content and entertainment are more en-
gaging than ever before. You can now
take pictures and videos with digital
cameras and camcorders, add your
choice of background music, and mo-
ments later share them with family and
friends via email or CD or even by
DVD, displayed on our television setsin
"home theaters.”

On April 7, 7:.00PM at Brentwood Pub-
lic Library, ICON PC User Group, Inc.
is hosting a presentation by David B.
Whittle, author of "Cyberspace: The
Human Dimenson” and named by
Working Woman Magazine as "one of
Americas most original technological
thinkers" Dave's been a leader in the
PC revolution since 1979, and an opin-
ion-leader in the PC industry since his
days as OS2 Evangdlist at IBM in the
early '90s. Most recently, he's been
writing for Smart Computing. Now he's
bringing to you his favorite discoveries
from recent trade shows in order to show
new products that open up new horizons
of possibility or solve problems you
might be facing.

Would you like a brief look at the latest
gadgets, goodies, software, and services
available for the digital home? Would

you like to have software that takes your
digita photos and video footage and
amost magicaly transforms it into a
movie on DVD or CD that is a surpris-
ing delight to watch? Ever wish you
could rise above ordinary flat snapshots
of those special places you visit and
have an immersive, 3-dimensional pic-
ture of the place so you can revisit the
scene looking in any direction? Is cable
clutter and charger confusion and tangle
a serious nuisance? Most importantly,
do you ever fed as if there is more to
know about Internet security than you're
being told? Are you tired of being your
own Internet security expert? Would you
be interested in a service that brings, for
a very reasonable monthly fee, compre-
hensive Internet security to your PC and
peace of mind to you? If you answered
yes to any of these questions, then you
won't want to miss Dave Whittle's pres-
entation at our next monthly meeting!

Dave will introduce some of his favorite
technologies, products, and services that
solve real problems for real people and
can help make life a little bit or a lot
better for each of us. "Whittle's Picks'
are hidden gems from companies large
and small, old and new, with out-
standing, innovative offerings -- includ-
ing muvee™ Technologies
(www.muvee.com), iSeeMedia
(www.iseemedia.com), Zip*Ling and
the Invisus PC Security Solution (http://
myinvisusdirect.com/usergroups)!  See
exciting new possibilities from these
companies and learn how the digital
revolution can enhance your life. You
will come away from this meeting enter-
tained and informed. Dave will provide
time for questions and will bring valu-
able door prizes, informative handouts,
and actual product for sale at sgnifi-
cantly discounted prices arranged exclu-
sively for user groups. |If you'd like to

Continued on Page 3



Members Corner

We'd like to welcome Ernest
and Barbara Doolin asthe new-
est members to the ICON family.

Tonight, Dave Whittle Returnsto
ICON to demonstrate some inter-
esting programs designed to help
move you toward the digital
home.

If you enjoyed last month’'s dis-
cussion on Global Positioning
System (GPS) I'll take the credit
and if it bored you to tears, you
can blame me, too. Charlie Wag-
ner (that’s me) covered al man-
ner of GPS from a history of
navigation to the theory and sci-
ence behind GPS to the hardware
and software to make use of it. |
hope that, after last month’s intro-
ductory session, we'll have a fu-
ture meeting with demonstrations
of some GPS hardware and the
software that runs these remark-
able and useful little gadgets.

Join us next month on May 5th
when Bill Cottgrieve pays a re-
turn visit to ICON to discuss Ge-
nealogy and how to trace your
family tree using a great little
computer program and lots of re-
sources available on the Internet.

You may have noticed at last
month’s meeting our new projec-
tion screen. For those of you who
have helped set up the old tripod
screen this new one will be a
breath of fresh air. It'sawhole lot
lighter than the old one, much
easier to open and close and
stores in the closet without pop-
ping through the ceiling tiles!
We'd like to have a dedicated
staff to help set up and break
down the screen and projector at

the opening and close of our
meetings, so if you're one of our
regular attendees who gets to the
meetings early and would like to
be a “Master of the Screen”, get
in touch with one of our officers.
Thanks to al of our members for
your support (and dues!) that
made the screen possible.

Remember that the biggest and
best computer show on the East
Coast, the Trenton Computer
Festival, returns to its original
location at the College of New
Jersey in Ewing, NJ, near Trenton
later this month on April 22 & 23.
As usual, there’'ll be a computer
show, poster session, prominent
feature speakers, lectures on all
things computer, and a dandy
computer flea market. See the
show schedule and a list of the
lectures at http://www.tcf-nj.org.
And although the new venue is a
bit of a haul from Harold’s Deli, |
think a bunch of us will still find
our way to this super eatery on
the trip back. Be sure to join us!
For you old-timers, next month
the Vintage Computer Festival
East will be held Saturday, May
13 at the InfoAge Learning Cen-
ter in Wall Twp., NJ. There will
be some wonderful examples of
the great old computers that got a
lot of us started in this hobby,
knowledgeable enthusiasts to
share those golden memories and
excellent speakers to listen to.
Visit www.vintage.org/2006/east/
index. for more information.
Also, see the handouts at the reg-
istration table for dates, times,
scheduling and directions on both
of these New Jersey shows.

Congratulations to the winners of
last month’s door prize drawings:
Claude Chirignan, John and
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Margaret Houghton, Vic
O'Ferrall and Brian Weuste-
feld. Lenny Johnson was the 50-
50 winner. Good luck to al in
tonight’s drawings!

Be sure to attend the ICON Video
Workshops, held the third Friday
of every month through July.
John Leita, ably assisted by his
wife Laura, will show us how to
make outstanding home videos,
documentaries and features from
the planning steps through the
photography, editing and DVD
authoring stages. John uses pro-
grams and equipment that will
allow any workshop participant to
make movies like the Hollywood
pros with ease and on a budget.
Last Month's meeting was a dem-
onstration of advanced video edit-
ing techniques. This month, on
April 21, John will go over ad-
vanced editing techniques. You
won't want to miss a single les-
son so note the date on your cal-
endar!

There will be no Long Island
M arketPro shows in April, but if
you'd like to help us staff the ta
ble in the future, be sure to con-
tact our show coordinator, Vic
O’'Ferrall at icon-
show@hotmail.com. A big
“Thank You” to all those who
helped out at the ICON table last
month. Tri-State will have a one-
day show on Saturday, April 22 at
their new Molloy College loca-
tion in Farmingdale.

Charlie Wagner
Membership Chairman
cwagner @iconpcug.org



take advantage of these special prices at
(Continued from Page 1)

the meeting and take product home with
you, remember to bring cash, check, or a
credit card. See you then!

Technology Expert and Author to Speak
at Local User Group Mesting

David B. Whittle, author of
"Cyberspace: The Human Dimension”
and named by Working Woman Maga-
zine as "one of America's most origina
technological thinkers," will be speaking
to ICON PC User Group on April 7th,
2006 7:00PM at Brentwood Public Li-
brary. The topic will be "Whittle's Ficks
for the Digital Home - Quality Tech-
nologies and Products Anyone Can
Use"

Mr. Whittle will demonstrate or intro-
duce products of genera appea to com-
puter users, including hidden gems from
companies around the world with out-
standing, innovative technologies, in-
cluding muvee™, iSeeMedia, Zip*Ling,
and Invisus. The group will be sponsor-
ing a question and answer period as well
as door prizes and special product offers.
Non-members of the group areinvited to
attend and take advantage of this special
opportunity.

ADDITIONAL DETAIL for PROD-
UCTS DEMONSTRATED or MEN-
TIONED DURING PRESENTATION

MUVEE AUTOPRODUCER 5™
- muvee [ http://www.muvee.com]

muvee™ autoProducer 5 is easy and
elegant digital media software that en-
ables even beginners to create home
movies and DVDs that are professional
in appearance in record time and with
outstanding simplicity.  It's various
uniqgue and patented technologies
(Artistic Intelligence™) include Smart
Cuts™ to automatically trim and sum-
marize your video, smartAnalyze™ to
look for key moments and remove low
quality video, smartSync™ to synchro-
nize the effects and transitions with your
music, smartStyle™ to almost instantly
create finished videos in a wide choice
of styles, MagicMoments™ to easly
select or exclude specific portions of

your raw video footage, and Magic-
Spot™ to let you designate the “sweet
spot” on any photo for the presentation
muvee creates. Take your home movies
and/or digital photos and easly and
quickly transform them into an enjoy-
able movie on CD or DVD that you can
enjoy again and again!

“You'll be dazzled, | promise.” — Steve
Bass, PC World

PHOTOVISTA PANORAMA 3.5
- iSeeMedia, Inc. [www.iseemedia.com]

PhotoVista Panorama 3.0 takes a series
of photos taken with the same camera
from the same location and automati-
cally stitches them together to provide
users with a 360-degree, interactive,
immersive view of the scene. It's the
closest thing to being there that a camera
can provide. PhotoVista 3D Objects
takes a series of photos taken of the
same object from multiple angles and
transforms them to create an interactive
3-dimensional image of the object.

"Nothing illustrates the unique locations
and beauty of our villages better than the
immersive 360 degree scenes which we
can create using Photovista."

- Andrew Jordan, President, Club Med
USA

INVISUS PC SECURITY SOLUTION
Invisus Direct [http://

myinvisusdirect.com/ userqrﬁs]
The Internet-based attacks on your
persona privacy and security continue
to worsen year after year. The future of
Internet security is gloomy - and it takes
an extremely dedicated and savvy com-
puter user to find the right mix of secu-
rity programs and stay current with the
newest threats. Internet security isnot
a one-time event. You can't simply
install a cheap program on your PC and
then forget about your safety and secu-
rity. Without Invisus, internet security
is an ongoing, time-intensive process

that requires ahigh level of expertise.
The Invisus PC Security Solu-
tion is a service by subscription that
offers maximum protection for your PC
against Internet threasts and intruders,
identity theft insurance, and unlimited
phone support. You get al necessary
corporate-grade (but easy to use) secu-

3

rity programs and ongoing automatic
updates employing the latest and best
protection technologies — never buy
security software or upgrades again!
With unlimited U.S.-based expert tech-
nical support included in the subscrip-
tion, it’s like having your own team of
security experts ready to help with any
security question or problem on your
PC. For less than fifty cents aday, you
can secure your privacy, maximize your
security, and purchase peace of mind.

"I've never seen a more comprehensive

and powerful security solution for PCs.

The INVISUS PC Security Solution

beats the competition in every way."

Mark Ratto, President, Careware Com-
puter Repair

ZIP*LINQ™
- ZIP*Linq [http://www.zipling.com]

ZIP*Ling is a brand new retractable ca-
ble linethat has been designed to revolu-
tionize, smplify and enhance your abil-
ity to plug in a home or on the road.
You can count on us for the absolute
best in retractable cable solutions — the
“redd solution to cable clutter.” Zip-
Lings small retractable cable design
makes it the perfect fit for your laptop
bag, pocket or purse. And ZIP*Ling's
Pull-n-Click technology allows the re-
tractable cable to expand from 4" to up
to 48" with a smple pull. Another pull
and they automatically retract back into
the housing. Simple and affordable re-
tractrable earbuds, mouse, Ethernet and



Clear Reading With Cleartype
by Vinny La Bash,
vlabash(at)home.com
Member of the Sarasota Personal
Computer Users Group, Inc., Florida

WWW.SpPCcug.org

My students know why LCD displays
are superior to CRT monitors. When
one of them complained to me that he
found text difficult to read on his new
21 inch LCD Monitor, | told him it
was probably because the screen reso-
lution made the text too small to read
easily. He didn't think so because his
teen age granddaughter also thought
the text wasn't clear. His comment
made me think.

Flat panel LCD Monitors are designed
to display information at a specific
resol ution known as the "native resol u-
tion". Manufacturers refer to them as
"fixed-pixel displays' because they are
limited to displaying only one resolu-
tion. If they receive an image signal
that is either higher or lower than the
native resolution, they convert or scale
the image automatically to fit the na-
tive resolution.

If the incoming source has more pixels
than the display's native resolution,
you will lose some visible detail and
sharpness. Very often you will need to
carefully compare the images side by
side to see any difference. Only the
most exacting applications will suffer
from this small constraint.

If the incoming source has fewer pix-
els than the native resolution, there is
no benefit from the higher resolution.
Extra pixels will not improve the ap-
pearance of alower-resol ution source.

Converting images from either a
higher or lower resolution to the
LCD's native resolution hardly affects
the quality of graphic or video images,
but it can make text appear blurry.
Early LCD displays had no ready solu-
tion for this problem. All one could do
was experiment with various font
styles and sizes until an acceptable
compromise was reached.

Microsoft didn't want to keep its cus-
tomers waiting while it found an an-
swer so it licensed TrueType fonts
from Apple. The advantage of True-
Type fonts was that text could be
made larger or smaller with little dis-
tortion. Text became easier to read,
and Microsoft made some improve-
ments to the technol ogy, but TrueType
proved to be an interim response.

While Microsoft was working on Win-
dows XP, it was also devel oping a new
software technology designed to en-
hance text readability on flat pane
LCD monitors, laptops, PDASs, Pocket
PCs, indeed any device that used an
LCD screen, no matter how big or
small.

Microsoft claims that its devel opment
people spent two years studying ty-
pography and the psychology of read-
ing to create ClearType. Instead of
affecting individual pixels which are
either treated as "on" or "off", Clear-
Type works with a different type of
pixel that is constructed of three indi-
vidual pieces tinted with red, blue, and
green stripes. The technology varies
the brightness of the sub-pixels, mak-
ing the screen characters appear
smooth, clean, and sharp around the
edges.

Now that you know what it is, how
can you useit? Y ou have three waysto
turn on or "enable" ClearType for your
LCD display. Let's start with the easi-
est way.

Go to http://www.microsoft.com/
typography/cleartypetuner/Steplaspx
Follow the online directions to enable
ClearType on your system.

Another way is to download the Pow-
eToy version of the online tuner. This
lets you do the same thing that the
above procedure does, but you do it by
accessing the Control Panel and acti-
vating the ClearType settings from
there.

Go to http://www.microsoft.com/
typography/Clear TypePowerT.oy.mspx
Follow the online directions to
download, in- stall, and use. It's easy.
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Finally, for the propeller heads and hit
twiddlers in the audience, you can ac-
cess the Registry. To enable Clear-
Typefor all users of your system:

From the Start button, select Run and
type Regedit in the Text box. (As if
you didn't know).

Navigate to:
HKEY_USERS.DEFAULT/Contral
Panel/Desktop.

Create or Modify the Data Type and
Value Name as detailed bel ow.

Data Type: String Value

Value Name: FontSmoothing

Setting for Value Data:

[Set Valueto 2]

Data Type: Dword

Value Name: FontSmoothingType
Setting for Value Data:

[Change Valueto 2]

Exit Registry and Reboot

Enabling ClearType only for the cur-
rent user instead of all usersis identi-
cal to the above procedure except that
instead of HKEY _USERS, work with
HKEY_CURRENT_USER instead.

When you're finished, check the Desk-
top and examine the icon titles. Open
the Start menu while you're at it and
observe the readability of thetext. You
may find the text too small to read
even though it is sharp and clear. If
thisisthe case:

Right click on the Desktop

Choose Properties from the popup
menu.

Clock the Appearance tab.

Click the Advanced button and make
changes there.

Decide which technique is best for
you, and enjoy text that is clear, crisp
and sharp. :

Thereis no restriction against any non-
profit group using this article as long
as it is kept in context with proper
credit given the author. The Editorial
Committee of the Association of Per-
sonal Computer User Groups
(APCUG), an international organiza-
tion of which this group is a member,
brings this article to you.



DAVID B. WHITTLE
Webwor king Services Cor por ation

David B. Whittle is Chairman and
Principal at Webworking Services
Corporation, an international consult-
ing firm based in Springville, Utah
serving a carefully selected roster of
high-tech clients. Mr. Whittle is a
widely recognized expert on creative
marketing for strategic advantage, a
published author, an accomplished
speaker, and an executive consultant
with arich and varied background.

“PS2 Technica Reference Tables,”
which saved IBM a documented $22
million and earned David one of the
largest monetary awards in IBM his-
tory. As a forum creator and frequent
contributor on IBM’s global network,
David's widely-read writings shaped
IBM history and triggered a cultural
phenomenon documented in the main-
stream media in the form of an out-
pouring of candid discussion about
IBM’s culture and future that shook
the company from top to bottom. As

Since 1996, David has served a pres-
tigious roster of worldwide clients
including Intel Corporation
(California), iSeeMedia (Ontario),
muvee (Singapore), MRI (lllinais),
ZipLing (California), Alpha Software
Massachusetts), Creo (British Colum-
bia), MGl Software (Toronto), User
Group Rdations (Utah), PowerQuest
(Utah), ZSoft (Utah), Wohl & Associ-
ates (Pennsylvania), and Invisus
(Utah). He is a Hinckley Scholar, a
member of Phi Kappa Phi, Beta Alpha
Psi, and other service organiza-

He was named by Working
Woman magazine as “one of
America's most origina techno-
logical thinkers.” He is the author
of Cyberspacee The Human Di-
mension (W.H. Freeman, New
York, 1997), co-author of
Dvorak’s Guide to OS2 (Random
House, New York, 1992), and au-
thor of numerous articles in indus-
try and corporate publications
ranging from Smart Computing to
Executive Excellence. He has been
a speaker or guest lecturer at Duke
University, Comdex, the National
Institute of Health, FenaSoft, the
International Computer Forum and
Exposition in Moscow, and count-
less other civic, association, and
educational venues. He has spoken
or presented in over 40 states and
on four continents to audiences
now totaling more than 50,000.
His writings and ideas have
reached or influenced at least a
million readers worldwide.

tions, and has been accorded or
awarded numerous honors, in-
cluding Outstanding Young Men
of America, OS/2 Professional
Magazine Recognition Award,
and, from IBM: Hundred Percent
Club, Systems Symposium, Vice
President’s Award, Branch Man-
ager's Award, Customer Center
Award, Suggestion Award, and
Quality Award.

Earlier in his career, David was
employed by General Mills, Price
Waterhouse, and Zeda Computers
and taught at Brigham Young
University. In 1979, he graduated
Cum Laude and with Highest
Honors with a Bachelor of Sci-
ence degree from Brigham Y oung
University’s Institute of Public
Accountancy. He obtained a Mas-
ters of Business Administration,
with distinction, from the highly
regarded Marriott School of Man-
agement at Brigham Y oung Uni-

For over twenty-five years, David has
been passionately involved in the digi-
tal revolution - including twelve years
at IBM. His creative contributions to
the industry are many and varied; he
has been quoted or featured in numer-
ous influential publications, including
the Wall Street Journal, the Washing-
ton Post, the Los Angeles Times, USA
Today, PC Week, InfoWorld, OS/2
Professional, Brill’'s Content, PC
Magazine, and countless user group
newsletters. David was widely known
within IBM as a pioneer in the vision-
ary use of worldwide networks. He
used IBM’sinternal networks to popu-
larize and distribute his definitive

IBM’s first software evangelist and
founder of Team OS2, the world's
first virtual user group, the name Dave
Whittle became synonymous with in-
spiring leadership, creative grass roots
marketing, and highly credible com-
mentary on numerous online forums
during the infancy of the Internet.
David's marketing ideas and activities
at IBM were not only imitated by Mi-
crosoft, but have been credited by
some industry insiders for laying the
foundation for many of the grass roots
aspects of the Linux enthusiasts
movement.

versity before joining IBM in
1984.

643 North 600 E, Suite B
Springville, UT 84663
Phone; (801) 489-0605
Fax: (801) 489-0609
Email: dave@webworkingservices.com



The top ten peeves of a
support tech

berts | Published: 7/18/05

ywords: Support | Workplace
Rating: 450ut of 5)
Update - 8/4/2005:
Regardless of the IT department, many
of theirritants tend to remain the same.
Becky Roberts lists her top 10 persis-
tent peeves.

We al work in different environments,
in different industries, with different
departmental structures, different in-
stalled bases, and different users. But
as support techs, we share the common
Poal of helping people and computers
Ive in harmony. Over the years, I've
worked in a variety of industries, from
commercial aircrait manufacturing to
management consulting, from a chemi-
ca plant to a ceramics factory. And
athough the hardware, software, and
ﬁeople have changed, the irritants have
ad an al arming tendency to remain the
same. So here, in no particular order,
are my top 10 persistent peeves.
#1 Users who insist on giving you
their diagnosis of a problem rather
than a neutral description of the
mFtoms.
cl

%y Becky Roberts | More from Becky
]

ateit

assic example of this is the VP
who constantly tells me that the T1 is
down whenever he can't browse the
Web or log into SAP. Instead of de-
scrlbln% the symptoms, the VP tdls
me, "The T1 is down; fix it." ThIStKFe
of behavior is doubly annoying. Not
only does it complicate thé trouble-
shoptlng process, but it is aso often
difficult to disabuse the user of his
misconception, leaving him, in this
instance, with a false impression of an
unreliable T1.

#2 Users who hover around asking
questions while you're troubleshoot-
ing—and wor se, making suggestions.
As much as | like to share my knowl-
edge and educate users, | don’t want to
do so while I’m struggling to figure out
exactly why Ethel can’t print. This is
particularly irritating when dealing
with an apparently insoluble problem,
as the user’s probing questions, which
| can’t answer, are a reminder of my
Incompetence.

#3 Users who deny having done any-
thing that may "have caused the

roblem. o

his is the "What? Doom is installed
on my computer? | have absolutely no
idea how that could've happened” phe-
nomenon. In one instance, a summer
intern from the local university MBA
program caled the help desk to com-
plain that he couldn’t access the net-
work. A quick survey of his computer
revealed that it no Jonger contained any
files beginning with the letter n. The
intern vehemently denied having de-
leted any files whatsoever but eventu-
ally confessed that he didn’t have any-
thi nt};_ to do so thought he'd ddete al
the files he didn’t recognize. Why he

started with the letter n remains a mys-
tery.

#4 Bein% treated like a user by tech
su(JJport rom ancther company.

| dread problems that result in a cal to
the manufacturer’s tech support depart-
ment. | will experiment, read manuals,
Google the error m e, and sacrifice
chickens on the keyboard before | will
call atech support number for a prab-
lem | can’t resolve. My pride simply
can’t_handle answering the most basic
questions: Have you checked that the
printer isin fact pl u(gged in and turned
on? ARRRGGGH. Get me out of here.
Please, please, please, put me straight
through to your highest suEport leve
because | can guarantee that | have
tried everything you are going to sug-
gest at least three times. Oh wait, never
mind, the power strip was turned off....

#5 Purchasing departments that
change purchase requests.

| understand and appreciate that part of
the role of the purchasing department
is to find the best possible price, but |
do not ag{aredate it when they substi-
tute what they consider to be an
equivalent item because it is cheaper.
One particularly irritating instance of
this was an ordéer | submitted for King-
ston RAM for a Lexmark printer.
When the RAM arrived, | falled to
notice that it was Golden RAM instead
of Kingston. It S|mEIy didn't work. A
quick check of the Lexmark documen-
tation confirmed that Golden RAM
was not acceptable, but as the RAM
was now “used” it could not be re-
turned. The purchasing clerk had made
the substitution on the advice of our
VAR, as there was a gpecial on the
Golden RAM that madeit athird of the
cost of the Kingston RAM. This
proved to be a very expensive attempt
at cost savings.

#6 I nternal junk mail. L

We go to great lengths to minimize the
junk mail being sent into the organiza-
tion, but there seems to belittle we can
do to diminate the jokes, photos, and
movies being shared internally. Poli-
cles preventing or in some way restrict-
mgﬂ personal mail are of limited use
unless mail is manualy screened or
spot checks are made. Merely using the
corporate e-mail system for sending
the occasional personal message is not
a big deal, but when people start liber-
aly using “Everyone’ or create folders
for “Recipes,” “Basebal,” and “Boy
Scouts,” | tend to get alittle annoyed.

#7 Users who think Eart of my job is
to spend my lunch break "telling
them how to fix their home com-
uters. . L .
uring one particular job interview,
my prospective new boss announced
that he would hire only people who
“edt, breath, sleep, and think computers
247/7." 1 stood up, shook his hand, and
told him | was wasting his time and
wished him luck. Not that there's any-
thing wrong with being computer-
obsessed; it just so happens that I'm
not. If | were, | would probably wel-
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come_having my peanut butter sand-
wich interrupted by, “Uh, every time |
try to access the Internet, this message
Wﬁs up and then the mouse freezes.

at’sthedea 7’ I'm more than happy
to help people out. | IJust resent being
aasked at work where I'm a captive au-

ience.

#8 Users who complain about not
being able to use a new application,
when they “didn’t have time” to at-
tend training or read the documen-
tation you painstakingly prepared.

| find this situation especially irritating
because in most cases, the user redly
didn’'t have time to attend training or
read the documentation—so it would-
n't be fair of me to vent my frustration
on the user. This is a symptom of the
far bigger problem of “expecting too
much of too few employees. Instead of
be n% irritated at these people, | find
that they have my deeﬁe;t sympathy,
as they are usudly the most over-
worked and pressured people in the
organization.

#9 Being summoned to a user’s of-
fice to resolve an urgent computer
[IJ_rQb!em, only to be kept waiting.
Thisis extra annoying when the person
in question is on a persona phone call
with her husband to discuss plans for
the weekend. | never know how long to
wait. Leaving instantly would seem
churlish, but once | have waited be-
yond a certain length of time, leaving
and hava to return a few minutes
later simply increases the total time
wasted. Fortunately, in all but the most
intractable cases, treating the user as a
used car salesperson by starting to
walk away usually dicits'a cooperative
response.

#10 The positioning of the | T depart-
ment in the or ganization.

During the course of my career, | have
reported to an office manager who re-
ported to aregional office VP, toan IT
manager who reported to the CFO; to
an I'T manager who reported to another
IT man%ger who reported to the CFO;
to an IT manager who reported to a
committee; and to a department head
who wasn't sure who he reported to.
Whereas most departments know
where they are positioned within a
company, No one seems to quite know
what to do with IT. All too often, the
IT department is made into a subdivi-
sion of some other department, which
then has unfair control over the IT re-
sources. In other instances, each de-
Partment or division has its own IT
unction, which may or may not have a
wellﬁefmed relationship with corpo-
ratelT.

So now you know my personal peeves.
Perhaps these are my problems alone,
and | should learn t0 overcome them.
But maybe some of you haveruninto a
few of the same situations. Fed freeto
jump in with your opinions and your
own pet peeves . It's sometimes reas-
suring to know that others share our
pain.
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SO YOU THINK YOU KNOW
EVERYTHING?

"Stewardesses" is the longest
word typed with only the left
hand and "lollipop" with your
right. (Bet you tried this out
mentally, didn't you?)

It's impossible to sneeze with
your eyes open.

Maine is the only state whose
nameis just one syllable. (I'll bet
you're going to check this out.)

No word in the English language
rhymes with month, orange, sil-
ver, or purple.

*** "Dreamt” is the only English
word that ends in the letters
"mt". (Areyou doubting this?)

Our eyes are always the same
size from birth, but our nose and
ears never stop growing.

The sentence: "The quick brown
fox jumps over the lazy dog"
uses every letter of the alphabet.
(Now, you KNOW you're going
to try this out for accuracy,
right?)

The words 'racecar,’ 'kayak' and
'level' are the same whether they
are read left to right or right to
left (palindromes). (Y ep, | knew
you were going to "do" this one.)

There are only four words in the
English language which end in
"dous': tremendous, horrendous,
stupendous, and hazardous
(Youre not doubting this, are
you?)

There are two words in the Eng-
lish language that have al five
vowels in order: "abstemious"
and "facetious." (Yes, admit it,
you are going to say ...... aeio
u)

TYPEWRITER is the longest
word that can be made using the
letters only on one row of the
keyboard. (All you typists are
going to test this out)

All 50 gtates are listed across the
top of the Lincoln Memorial on
the back of the $5 hill

A dime has 118 ridges around
the edge.

A cat has 32 musclesin each ear.

A crocodile cannot stick out its
tongue. (but who really cares?)

A dragonfly has a life span of 24
hours.

A goldfish has a memory span of
three seconds. (Some days that's
about what my memory span is)

A "jiffy" is an actual unit of time
for 1/100th of a second.

shark is the only fish that can
blink with both eyes.

A snail can sleep for three years.
(I know some people that could
do thistoo.)

Al Capone's business card said
he was a used furniture dealer.

Almonds are a member of the
peach family.

An ostrich's eyeis bigger than its
brain.

Babies are born without knee-
caps. They don't appear until the
child reaches 2 to 6 years of age.

Butterflies taste with their feet.

Cats have over one hundred vo-
ca sounds. Dogs only have
about 10.

February 1865 is the only month
in recorded history not to have a
full moon.

In the last 4,000 years, no new
animals have been domesticated.

If the population of China
walked past you, in single file,
the line would never end because
of therate of reproduction.

If you are an average American,
in your whole life, you will
spend an average of 6 months
waiting at red lights.

Leonardo Da Vinci invented the
SCiSSOrs.

On a Canadian two dollar hill,
the flag flying over the Parlia-
ment building is an American

flag.
Peanuts are one of the ingredi-
ents of dynamite!

Rubber bands last longer when
refrigerated.

The average person's left hand
does 56% of the typing.

The cruise liner, QE2, moves
only six inches for each gallon of
diesel that it burns.

The microwave was invented
after a researcher walked by a
radar tube and a chocolate bar
melted in his pocket. (Good
thing he did that)

The winter of 1932 was so cold
that Niagara Falls froze com-
pletely solid.

There are 293 ways to make
change for adollar.

There are more chickens than
peoplein the world.

Therés no Betty Rubble in the
Flintstones Chewables Vitamins.

Tigers have striped skin, not just
striped fur.

Winston Churchill was bornin a
ladies' room during a dance.

Women blink nearly twice as
much as men.

Your stomach has to produce a
new layer of mucus every two
weeks; otherwise it will digest
itsdlf.

....... Now you know everything!




Lucky Door Prize Winners

Florida biker with his babe
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) . TheBeginners Workshops
Third Friday of the Month Time 7:00 to 8:45PM
The CON PC User Group Inc
First Friday of the Month Time 6:30PM to 8:45PM
Brentwood Public Library
34 Second Avenue, Brentwood, NY 11717, Phone:
(631) 273 7883 Hoursand Directions

http://brentwood.suffolk.lib.ny.us’hour s.htm

ICON PC User Group Inc.
Email: info@iconpcug.org
http://www.iconpcug.org
P.O. Box 14316
Hauppauge, NY 11788
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